
Growth
2008 2007 Rate

Consolidated
Revenues, as reported 168,659$      134,051$      25.8%
Acquisition-related Revenues (1) (18,729)        -               
Organic Revenues 149,930$     134,051$     11.8%

Health and Education Consulting Segment
Revenues, as reported 77,653$        49,767$        56.0%
Acquisition-related Revenues (1) (14,690)        -               
Organic Revenues 62,963$       49,767$       26.5%

Financial Consulting Segment
Revenues, as reported 33,929$        39,983$        -15.1%
Acquisition-related Revenues (1) (4,039)          -               
Organic Revenues 29,890$       39,983$       -25.2%

Legal Consulting Segment
Revenues, as reported 38,137$        23,346$        63.4%
Acquisition-related Revenues (1) -               -               
Organic Revenues 38,137$       23,346$       63.4%

Corporate Consulting Segment
Revenues, as reported 18,940$        20,955$        -9.6%
Acquisition-related Revenues (1) -               -               
Organic Revenues 18,940$       20,955$       -9.6%

(1) As most of the Company's acquisitions have been integrated into Huron's practices,
acquisition-related revenues is an approximate figure and represent revenues generated
from engagements that are managed by the managing directors who joined Huron
through acquisitions since September 1, 2007.
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In evaluating the Company's financial performance, management uses organic revenues and 
organic revenue growth rate, which are not measures of financial performance under generally 
accepted accounting principles (GAAP). Management believes that the use of such non-GAAP 
measures, as supplements to reported revenues and reported revenue growth rate, are useful 
indicators of the Company's financial performance as they present the Company's performance 
on a comparable basis with the prior period.  Investors should recognize that these non-GAAP 
measures might not be comparable to similarly titled measures of other companies. These 
measures should be considered in addition to, and not as a substitute for or superior to, any 
measure of performance prepared in accordance with GAAP.
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